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What Will | Learn Today?

=] Introduction to IMPLAN

What Colleges and Universities are Including in these Studies

g‘ Discussion
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“the fundamental purpose of the input—output framework is

to analyze the interdependence of industries in an economy”

- Miller and Blair (2009)



History of Input-Output

e 1930's Wassily Leontief first to use

INnput-output Matrix of national
economy

e Consulted with U.S. Bureau of Labor
Statistics to publish the first official
U.S. I-O table in 1944

e |t wasa95-sector Industry by

Industry “transaction” table of the
1939 economy



History of Input-Output

e From 1960s, BLS standard national
account tables were expanded to
include Final Demand columns and
Value Added rows creating the current
Social Accounting Matrix (SAMs)

e 1960's Karen Polenske began
developing multi-regional input-output
tables

e Polenske was the first to incorporate
gravity model estimations
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School vs. System Impact



Single Campus and System Studies

UMASS

Economic <
Impact Report y 4

More Studies of All Types

Key Increase in System-Wide Studies

UM \mnl ing & working in

Break-outs of Key Impact Types

The University of Colorado S‘ystem
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g5, Over 315,000 alumni $7 8 billion impact from
WY reside in Colorado B5 Anschutz Campus hospitals



Operations



College and University Operations

e Most Common Inclusion
e |Impacttothe Local Community

e Dive Deep on Types of Impacts
o Occupations
o Indirect and Induced Taxes
o Regional Spillovers
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Construction Expenditures



Construction

e Building Costs
e Ongoing Expenditures

New Revenue Attributed to Facility




Student Spending



Student Spending

e Qutside of University Budget
e Local/Non-local

e Break-outs of Key Impact Types
o Books
o Food & Beverage
o Recreation
o Retail
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Visitor Spending



Visitor Spending

e Qutside of University Budget
e Impactson Off-Campus Businesses

e Break-outs of Key Impact Types
o Food & Beverage
o Accomodations
o Retail
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Athletics



Athletics

e Blend of Operations and Visitors
e |mpacts on Off-Campus Businesses

Ml ¢ Break-outs of Key Impact Types
o Food & Beverage

o Accomodations

o Retail
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Research - Expenditures



Research - Expenditures

e External Funding
e Spill-Over Effects are Key

e Break-outs of Key Impact Types
o Occupations
o |Industry
o Labor Income




Research - Innovation



Research - Innovation

Economic Impact in Colorado

CUTI's technology commercialization activities in 2023 generated an estimated $423.1 million of economir . CO m m e rC i a | i Z a t i O n

activity in the State of Colorado. The services and funding CUI provided to companies supported 691
direct jobs and 1,005 indirect and induced jobs, resulting in a total of 1,696 jobs in Colorado. These
jobs and earnings sustained an estimated 962 households in Colorado. Economic activity in Colorado
arising from CUI's commercialization activities also generated an estimated $43.0 million of federal taxes
and $16.5 million of state and local taxes during 2023.

e But for University Investment/Research

Total Colorado Impacts

@@ 5\@ e Break-outs of Key Impact Types

o Occupations

$4231M 1,696 $179.4M 962 $43.0M $16.5M
Economic Colorado Households Federal State & Local

Output Jobs Supported Taxes Taxes O | n d u St ry




Alumni



Alumni

e Desirable
e Net Effects

e Timing
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Scope and Audience



Scope and Audience

e \Who cares and why?
o Legislatures
o Local Communities
m Government
m Business Community
o Alumni Funders

e Different angles for each audience

e Attention span
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